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Introduction

Previous research shows that fonts can add a meaning to what is
written. For example, Velasco, et al., (iPerception, 6, 1-10, 2015)

found that

, when labeling food, angular fonts suggest bitter and

sour tastes whereas rounded fonts suggest sweet tastes.

[emenade Lemonade

Which lemonade would be sweeter?

We have asked whether fonts can directly manipulate the mean-
ing of words.

We explored this using heteronyms — words that have more than

one mean|

ng: e.g., wound, tear, sewer, etc. Can we influence how

these worc

s are read by displaying them in a font consistent with

one or other of their meanings? Is a weoMnd an injury? Does
W@ mean twisted up?

Method

Participants
» Data were collected from 96 students enrolled in PSY101 General

Psychology.

Materials and Procedure
» 12 heteronyms were used — each was tested twice in fonts that
suggested each of its meanings (see Figure 1.)

» These were dispersed among 78 distractor words (displayed in
randomly chosen fonts) in an online form.

» Try it here: goo.gl/6Q%01a

» Participa
anced ve
» We used

nts were randomly assigned to one of two counterbal-
rsions of the form.

a rhyming task to find out how each participant inter-

preted the heteronyms.

» They were asked to select the word (from 4 options) that best
rhymed with the word in question

» For the h

» The orde
ticipant

eteronym trials, the rhyming options included rhymes

for both pronunciations of the heteronyms.

r of the rhyming options was randomized for each par-

Results

We counted the number of participants who chose each rhyming
option for the different font versions of the heteronyms.

hive | give
Live 5% 34%
p=0.01*
L 31% 68%
plow | show
BOW 63% 36% 0.34
Row 47% 52% p=v.
jagged | bragged
hagyad 70% 29% 016
Ragged 48% 51% p=v.
pair | peer
Tear 49% o0 0.37
Tear 34% 65% p=Y.
mass | face
BOSS 75% 24% 0.23
Pass 57% 42% p=L.
bled | feed
[ eaq 40% 60%
p=0.3/
AR 27% 72%
swooned | browned
WQMHd 88% 11% 080
W@%Q@( 92% 7% p=v.
sinned | signed
Wind 90% 10%
- p=0.64
W(Qd 94% 5%
glove | grove
Dhve 74% 25%
p=0.64
Dove 67% 32%
goer | truer
%wak 16% 83%
p=0.64
sewer 10% 89%
awhile | noble
Mobil 12% ore 0.83
Mobile 11% 88% p=v.
sky newt | win it
Minute 1% 98% 087
TUUITE 2 o7% e

Figure 1. Rhyming choices for the different font versions of each heteronym.
Responses in green are consistent with the intended meaning suggested by
the font. P values have been adjusted for multiple comparisons.

Conclusions

Surprisingly, the different fonts had little effect on the rhyming
responses. This suggests that how we understand words during
reading is not influenced by the font.




